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Reflection Paper: Summarizing Marketing Class
Topics Covered in Class 
During this class, I learned several important concepts about marketing and promotion, which I believe will help me in my career as a business administrator or manager. Some of the topics we learned in this course include:
-Promoting the business’s social medial platforms
-How to create short and engaging promotional videos and other online content 
-Effectively integrating the use of other marketing techniques such as flyers, posters, and sidewalk chalk. 
Online Activities 
During this class, we got the opportunity to participate in different online activities including discussions and marketing simulations. Marketing simulations allowed us to experiment with the different business strategies and relate the outcome of the virtual business environment with the real business environment. Through this activity, I got the opportunity to apply the marketing theoretical knowledge we discussed in class to make strategic and tactical marketing decisions. This activity helped to develop critical thinking skills that will be critical in my business administration career. The simulations also helped me to develop a deeper understanding of the business environment and decisions as well as learned how to integrate what I have mastered in class into the real business environment. To participate in this activity, we were required to mimic the online marketing platforms that are used by business professionals in their day-to-day operations. This platform enabled us to mimic what we would do in a real-world scenario.
Also, we engaged in online discussions with my peers as we exchanged our discussions on different topics and provided replies for both. This activity further enhanced my understanding of the marketing strategies and how to effectively create a marketing and promotional initiative that will be successful. Through the discussions, we also shared personal experiences which helped us understand the dynamics and complex nature of the business environment. The steps I took to participate in this activity include replying to peers’ discussions.
Academic Skills Required
This course required participants to develop an understanding of business decisions by applying the business concepts learned in class to a real-world scenario. Further, it also required emphasizing the functional integration of both tactical and strategic decisions. Other skills required include creative thinking, enhanced interpersonal relationships, and teamwork. I actively engaged in the class by completing the course, assignments, and discussions. I participated in all the discussion forums.
Strengths and Challenges 
My strengths in completing these activities included: Flexibility to participate in the course discussions and assignments. My flexibility helped me to interact with my peers and instructor. Also, having basic information about ICT helped me to maneuver and relate to the online marketing course much better. I did not experience many challenges compared to someone who had not acquired the basic computer literacy skills.
However, there were challenges including integrating the course work and personal life demands. Even though the course was online, it proved to be challenging when I had to incorporate family demands as well as attend classes. Overcoming these challenges in the future will require creating an activity guide or plan to ensure that I am able to incorporate both family responsibilities and school work.
Take-Away Lesson 
From this course, one thing that I have learned is how to build a strong brand presence through marketing and promotional initiatives. In the current technologized environment, numerous emerging business opportunities require people to learn and understand. One activity that had a great impact on me was the online class discussions. It was important because it helped me understand different perspectives through shared experiences. My view on marketing is that the business environment is dynamic and it continues to change. The emergence of marketing technologies requires business owners to resonate with the market demands.


